
ACXIOM AND DMG ANNOUNCE 
A STRATEGIC ALLIANCE FOR THE MULTICULTURAL MARKET PLACE !

New Strategic Alliance Set to Transform the Multicultural Marketing Landscape Across the U.S. !
Miami, FL: September 16, 2014   DMG Solutions, a veteran player 
in the multicultural media/marketing space, and Acxiom® 
(NASDAQ: ACXM), an enterprise data, analytics and software-as-a-
service company, have entered into an agreement to launch a full suite 
of data-driven services under the "DMG powered by AOS™ 
(Audience Operating System™)” umbrella.  !
AOS –Acxiom's proprietary tool created to address the marketing 
disconnect by accomplishing true 1 to 1 marketing at scale- will provide 
unprecedented reach to DMG and has already identified more than 60 
million multicultural adults in the U.S.  As a result of this partnership, 
marketers will no longer be at the mercy of sampling methodologies that 
have inadequately described this dynamic and growing consumer 
market.  !
"We are excited and energized by DMG's commitment and vision as it begins bringing Acxiom's 
advanced offerings to the multicultural market," says Jim Jaworski Acxiom VP of Sales. “DMG will be 
reaching out to scores of major American consumer marketers with these game- changing resources," 
adds Joe Del Cueto, President of DMG.  !
Acxiom was founded over 40 years ago and operates in the United States, Asia, Europe and Latin 
America. Its clients include over 50 of the Fortune 100 companies.  !

DMG has been an independent multicultural marketing solutions 
provider for the last 20 years. While working with clients such as 
Exxon/Mobil, DirecTV, Novo Nordisk, Humana, Anheuser-Busch and 
Burger King amongst others, DMG has specialized in the Direct 
Response and Direct Marketing spaces. It has developed numerous 
proprietary multicultural management tools for its roster of clients.  !
For more information please contact: Joe Del Cueto, President, 
jdelcueto@dmgsolutions.net 

!
About Acxiom 

Acxiom is an enterprise data, analytics and software-as-a-service company that uniquely fuse trust, 
experience and scale to fuel data-driven results. For over 40 years, Acxiom has been an innovator in 
harnessing the most important sources and uses of data to strengthen connections between people, 
businesses and their partners. Utilizing a channel and media neutral approach, we leverage cutting-edge, 
data-oriented products and services to maximize customer value. Every week, Acxiom powers more than 
a trillion transactions that enable better living for people and better results for our 7,000+ global clients. 
For more information about Acxiom, visit Acxiom.com. Acxiom is a registered trademark of Acxiom 
Corporation. 

About DMG 

DMG is one of the largest independent, minority owned Media/Marketing Solutions providers in the 
multicultural space working with some of the largest corporations in the US on National programs for the 
last 20 years. Their results driven approach sets them apart from other multicultural marketplace 
providers, and has allowed them to create a unique set of proprietary performance measurement and 
enhancement tools and approaches that drive measurable, results centric, client programs. As the 
marketing and advertising landscape evolves and changes with incredible speed, DMG is well equipped 
with top level senior executives from some of the top technology, media, agency, client, and research 
organizations in the world.  DMG’s management team has proven quick to adapt to new market 
conditions to keep their client’s marketing/media initiatives performing successfully, regardless of market 
conditions. 

For more information about DMG visit www.dmgsolutions.net
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